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Barton Internet Services
Pay-Per-Click (PPC) Listings
Overture, Google, LookListings, 7Search, and a few other commercial search engine services offer web site owners and online advertisers to "bid" on the keywords they wish to appear for in the major search engines and directories. As the client, you agree to pay a certain amount each time someone clicks on your link in the “Sponsored Listing” section of results following a user search. This is why it is sometimes called a Pay-Per-Click (PPC) search engine.

For instance, let's say you wanted to appear in the top listings for "running shoes." You might agree to pay 12 cents per click. If no one agrees to pay more than this, then you would be in the number one spot. If someone else later decides to pay 13 cents, then you slip into the number two position. You could then bid 14 cents and move back on top, if you wanted to. There are tools available to help automate the bidding process, ensuring you spend the least amount possible to get you the position you desire for each keyword.

While the concept of paying for each click-through to your site may sound expensive, you must understand that these result from highly targeted searches. In other words, a click through to your site only comes from someone who specifically searched on your designated keyword. That is the major benefit of pay-per-click over pay-per-impression. When you pay for impressions (banner ads, for example), you pay for the number of times someone is given an opportunity to see your ad. Unfortunately, with impressions, there is no guarantee that once people see your ad, they will visit your site. And those that do visit may not have any specific interest in your product or service. When you pay for clicks, however, you only pay for people who first search for your keyword and then make an actual visit to your site, which gives you a chance to convert them into a customer.

Overture is the most well known and wide spread of PPC service providers, although others such as Google provide similar tools and services. While some people go directly to the Overture web site to search, most people encounter Overture's paid listings via other search engines. This is where the real benefit of Overture's pay-per-click listing service lies. Overture currently has agreements with most all of the major search engines and directories, through which they claim they reach more than 85% of interactive users.    For example, the very top listings for "running shoes" at Overture would also appear in the "Sponsored Links" section at the top of Yahoo!, MSN, InfoSpace, Ask Jeeves, AltaVista, and Netscape, as well as large affiliate web sites such as CNET, BellSouth, and others.
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You set the price you're willing to pay for each sales lead and pay only when your customers click through to your site. PPC providers claim that independent research shows that advertisers receive the highest ROI from pay-for-placement search when compared to other forms of advertising.

If your goal is to build visibility on search engines quickly, then PPC is an essential option for you to explore. No other route can put you in the top results of many major search engines in such a short period of time. Overture alone delivers more than 3 billion search queries per month!

When your initial deposit has expired, you may find that the editorial listings generated by your submissions to directories and crawlers have kicked in. This may mean that you can eliminate your PPC ad spend entirely. On the other hand, you may find that you want to continue spending and perhaps even increase your budget, to target terms where you don't receive good editorial placement.

Barton Website Design and Hosting has had considerable success with its clients using Overture, and other PPC services such as Google, Looklistings, etc. It is well worth your time and advertising dollar to experiment with how paid listings may help draw targeted traffic to your site.

Barton Website Design and Hosting can establish a PPC campaign targeting your most important keywords for a minimal one-time setup fee plus a recurring maintenance fee of just 10% of your specified monthly budget. Depending on the competitive nature of your specific market, an effective PPC ad campaign may require a higher initial investment, but by carefully selecting targeted search terms, you can stretch that money out for three months or more and get quality, highly targeted traffic.

There are many options available and Barton Website Design and Hosting will be happy to help you select the best keyword(s) and ensure you get the most value for your dollar.

Should you have any questions, don't hesitate to contact me for more information.

Regards,

Pay-Per-Click Department
Barton Web Design and Hosting Internet Services
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